
HB 9 - Consumer Data Privacy 

Oppose HB 9 

Dear Member of the House Commerce Committee:  
 
On behalf of the undersigned organizations, whose memberships span across Florida’s economy and 
who provide countless jobs to our citizens, we must respectfully share our very real concerns with  
House Bill 9 related to Consumer Data Privacy.  
 
As responsible Florida companies, our members go to great lengths to protect the people they do 
business with. Hence, we support protecting the private data of all Floridians. Further, we believe that 
“bad actor” companies, or individuals, who trade in the misuse of data and records should be subject to 
regulatory safeguards and enforcement by the state. As Florida seeks to follow other states that have 
passed such legislation, we pledge to work with you on such legislation.  
 
Florida TaxWatch estimates this legislation will saddle Florida companies with upwards of $33.8 
billion in start up and compliance costs. In addition to the initial cost of compliance, companies will 
also incur costs for ongoing compliance year after year. These costs will be paid by Florida consumers by 
way of higher costs for goods and services. This is not in the best interest of Floridians.  
 
As Florida’s businesses work to survive through the challenges of COVID-19, they face the 
implementation of an increase in minimum wage, a broken supply chain, hyperinflation, rising gas 
prices and a staffing shortage crisis. To create more untold compliance, operational, and potential 
private litigation costs through HB 9, on top of these already crippling impacts, will have dramatic 
economic effects far into the future of our state’s economy.  
 
Adopting this costly privacy legislation on the heels of these financially crippling factors in Florida is 
not the answer. We ask for your leadership in seeking better pro-citizen and pro-business solutions. Our 
initial concerns include:  
 

• The impacts and costs that will be incurred by small and large business operations;  
• The ability of all businesses to be able continue to provide goods and services to Floridians;  
• The ability of all job creators to be able to financially and operationally comply with such 

legislation; and  
• The impact of this new, significant and expensive private litigation created by this bill.  

 
Privacy legislation is better applied at the federal level to avoid a compliance patchwork of 50 different 
state laws that will impact job creators operating in multiple states. 
 
Many businesses already comply with federal privacy requirements. For example, communications 
providers must protect Customer Private Network Information (CPNI) from public disclosure. Banks, 
credit unions and financial services companies are subject to a host of similar federal privacy 
requirements.  
 
If the Florida Legislature is determined to adopt privacy legislation beyond regulating “data brokers”, the 
proposed legislation should target bad actors who use consumer data for illegal activities, not legitimate 
businesses who use consumer data that benefits consumers.  



 
After seeing what has happened since California enacted data privacy legislation, our members believe 
HB 9 will cost Florida businesses billions of dollars in compliance costs. This will have a negative impact 
on every Floridian who operates and who works in our in our state.  
 
The California Consumer Privacy Act (CCPA) of 2018, cost California businesses approximately $55 Billion 
to initially comply with that act, per a study done by the California Department of Finance. The California 
privacy bill and its progeny represent a “moving target” that fails to provide businesses a stable, 
predictable legal environment to operate and protect the private information of their valued customers. 
Florida should not put its businesses and citizens in a similar position at this time as proposed under this 
legislation.  
 
The cost of compliance will impact more than just our largest businesses. This legislation will place 
significant costs on small and medium sized businesses.  
According to the same California study, the estimated average initial compliance costs are:  
 

• for small firms with <20 employees, $50,000,  
• for medium sized firms with 20-100 employees the initial costs are estimated at $100,000,  
• for medium/large firms with 100-500 employees the initial costs are estimated at $450,000,  
• and firms with greater than 500 employees the estimated costs to comply with the CCPA is an 

initial cost of $2 Million (and could be much higher).  
 
As stated earlier, these initial costs do not include the significant, on-going costs of compliance, nor do 
these costs consider any private right of action defense or some of the business plan changes that would 
be required.  
 
In addition, the legislation creates a new private right of action that will allow for a significant number 
of lawsuits against Florida businesses. This bill will allow for “gotcha” lawsuits by professional plaintiffs 
and others who submit opt-out and deletion requests to companies with the hope such requests simply 
get overlooked, creating a claim.  It also only allows for plaintiffs to be entitled to attorney’s fees 
allowing “gotcha” lawsuits to be filed with no consequence.  
We look forward to working with Representative McFarland and the House on this issue going forward.  
 
Sincerely,  
 
Associated Industries of Florida 
American Property Casualty Insurance Association  
Central Florida Hotel and Lodging Association 
Florida Bankers Association 
Florida Insurance Council 
Florida Internet & Television  
Florida Restaurant and Lodging Association 
Florida Retail Federation 
Florida TaxWatch 
National Association of Mutual Insurance Companies 
Personal Insurance Federation of Florida 
League of Southeastern Credit Unions & Affiliates 
National Federation of Independent Business (NFIB) 


